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1. Policy overview and scope
This Environmental Policy forms part of Identity’s commitment to leading the way in delivering
exemplary, world-class, sustainable events.
We recognise that our business activities have an environmental impact and that minimising any
negative aspects of that impact can help to protect and improve the environment. Therefore,
maintaining and constantly working to improve Identity’s environmental performance is an integral
part of our overall business objectives and encompasses the following specific objectives:
1. Protect the environment through more effective waste management and reduce the impact
of waste.
2. Improve air quality by minimising releases (by Identity) of CO2 emissions to the environment.
To achieve these aims, we will work consultatively and in partnership with our suppliers and clients to
promote awareness of environmental lifecycle considerations and participation in environmental
improvement activities.
All Identity employees, freelancers, contractors, suppliers, volunteers, and other project team
members are responsible for being cognisant of the information and guidance in this policy, and for
actively championing and implementing our approach, which is detailed below.

2. Strategy
Identity’s approach to environmental management is driven by our overall commitment to the social
and ethical principles detailed in our Sustainability Policy. We ensure that our own strategic
approach to environmental issues is aligned with global and national initiatives to tackle climate
change.
Our strategy is reflected in our commitment to the principles of the UN Global Compact.
We are a signatory for the UN Climate Neutral Now declaration and have embedded the UN
Sustainable Development Goals into our operations and delivery of services.
In addition, Identity is a member of both the Sustainable Event Alliance and Isla: a non-profit, crosssector event industry initiative with the core aim of accelerating transition to a sustainable, climateneutral future.
Our practices are aligned with the UK’s Greening Government Commitments, and we actively
support the Government’s 25-Year Environmental Plan.
We apply our robust ISO 14001 environmental management system to all events we deliver.
Our goal is to be ISO 20121 accredited by 2022.
We are signed up to Science Based Targets and we are committed to reducing our Scope 1 and 2
emissions by 50% by 2030 and achieving Net Zero by 2050.
Our strategy is to review our services and collaborate with our suppliers and clients to ensure that
adverse impacts are managed, minimised or eliminated and that our activities continue to comply
with environmental legislation and regulations.
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3. Process
We deliver our strategy and objectives through the following set of commitments:
1. Establish standards and management procedures to ensure that all the requirements of
relevant environmental legislation and regulations are met and that, where practically
possible, the environmental requirements of our clients are met.
2. Set regular objectives and targets to minimise our negative environmental impacts, measure
performance against the objectives, and review objectives and targets to ensure continuous
improvement in our performance.
3. Raise environmental lifecycle awareness by seeking to reduce consumption of materials in all
our operations, reuse rather than dispose wherever possible, and promote recycling and the
use of recycled materials.
4. Aim to achieve energy efficiency in offices and our use of vehicles.
5. If applicable to Identity’s activities at any time, establish procedures for minimising the
occurrence of, and mitigating the impacts of, environmental incidents to prevent pollution
and nuisance.
6. Reduce, wherever practicable, the level of harmful emissions from any Identity and supply
chain activity.
7. Ensure awareness of environmental issues within the company through ongoing training.
8. Ensure that any waste materials are dealt with appropriately.
9. Engage employees, suppliers, clients, stakeholders, consultants and, where relevant, local
residents and public authorities in conversation about the environment, through a spirit of
open dialogue and proactive involvement.
10. Publish and share this Environmental Policy in appropriate ways, including making it available
to the general public, to confirm commitment to the activities included in it and to invite
dialogue.
11. Commit to identifying and allocating the resources necessary to implement this policy and our
environmental management system fully and successfully.
12. Review the policy, at least every twelve months, as part of the annual management review.
13. Review the policy on an ad-hoc basis in response to any circumstances, such as an
environmental incident, significant change in Company activities, response to client
requirements etc, which would necessitate its review.
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4. Summary
Through the implementation of this Environmental Policy, Identity will be an industry-leader in
protecting and improving the environment by minimising the negative environmental impacts of our
business activities and engaging in wider policy and conversations connected to the fight against
climate change.
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